


1 Billion

Instagram Users (and growing)

500 Million

Daily users

Why Instagram? 400 wmilion

People come to Instagram to be inspired Stories viewed daily

and discover things they care about, and 200 Million
that includes content from brands and Instagrammers visit at least one Business Profile daily
businesses. 25 Million+

Business profiles worldwide

2 Million

Active advertisers worldwide



Photo and video-sharing social networking service
e Aplace to discover new things, follow yours passions,
and be inspired

Instagram

Community based social network
e Place to connect with friends, family and
other people you know

Facebook



(@) Instagram

Instagram allows its users to delve into their
passions, get inspired and get educated on
topics and products:

54% of users use Instagram to get an update on their
favorite team or player

59% of users are influenced by instagram when
purchasing a car

55% of users get inspiration on styling

62% of users build excitement for upcoming trips

46% have saved at least one post
29% have saved photos belonging to businesses
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(@) Instagram

e Financial Services & Insurance is the
means to pursue our passions, goals and
material items

e Instagram’s visual nature allows your customers to
visualize themselves attaining their goals and fulfilling
their passions all the while being tied to your brand

3
rbe @ « Follow ?

rbc Happy #WorldTourismDay!
Looking for a place to explore?
In a New York minute get all the
travel inspo you'll need on our
new Instagram account
@RBCAvion. Travelling with
passion and purpose. Avioners
can do that. <% .

Tag @RBCAvion and use
#Avioning in your photos to be
featured!

\ @ allstate @ « Follow

allstate The best road trip
partner embraces every mile.
Here's to hitting the road with
your pup by your side for the
first time. #NationalDogDay
#HeresToFirsts

__juanzapata @_margaritama
mi why Allstate is the goat.
shelby_jay @miamiipapi
awwwwww should have been
Ada as the road trip partner,
but so cute :)

allstate @miamiipapi We try
success2shane @donmixme
on

W8i: Avioner @3t02
nctaylor_Happy World
Tourism Day! Looks like a
great account. &
deenajlo021 Beautiful
dayanalizc Would love to
collaborate

oQuy A oaQd A
264 likes 113 likes
SEPTEMBER 27 AUGUST 26, 2016

Add a comme Add a comment...
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s 'bc Thanks to the more than
8,500 participants who joined
* usin Toronto for
#RBCRacefortheKids. To learn
more about this global initiative
and how to get involved in
upcomlng races across the
world vis

http: //rbcracefortheklds com/
justthinking30 Great people
doing Great things! Way to

go RBC, all the supporters

- and part cipants.

- nctaylor Great job to
everyone!

(@) Instagram CORPORATE

Local businesses are intuitively
part of Instagram too

oQauw A
627 likes
SEPTEMBER 15

e Behaviors are forming through Instagram
Bringing in that community aspect
Instagram’s features allows us to reach and
draw in local audiences

m mortgagematthi» Followinc

mongagemanhew First race!
16KM in 1:06 %
#rbcrunfortheklds thanks to

mental |Ilness See you soon
Guelph Ip #l

View all 7 comments

jstevenson19 Tell Brandon

he's a flamer

ecodrington What an animal ~ ©

cords8 Hey @jstevenson19 -

you have girl legs

jstevenson19 @cords8 bring 5

the heat.. Cotty back road

Stay true to brand persona and add brand

personality consistently from corporate to local 55 =

90 likes
SEPTEMBER 19, 2015

Add a comment



@ Instagram

Organic Reach: key
pillars to keep in mind

Building brand identity

Get closer to your customers
Be creative
Test and lterate




1@)‘lwsiag'mm #1 Build Brand Identity

Use Instagram Holistically

Profile best practices:

Staying consistent

Same look and feel (a theme of sorts) - brand identity
The grid - is your identity - what do you

want people to take away from your brand

Establish 1-2 go to hashtags Ex: #MortgageMatthew

Profile = Who you are Feed = Brand Ildentity Stories = Brand Personality




‘@) {]WStO.g’l(lM #2 Get Close to Your Customers

seee. HOME ¥ SIGPM TLE s eees HOME ¥ 9:38 PV 1200

Be recognized e e
as a business @ s - ssrcssso

Make your account on Instagram a Business O Jushers Towe e dov el

Account to get insights about your stories, A ) In Joshua Trea by @indssyedenholinger watarcokors « travels
croatve onergy & e in the high dnsmt‘ journal lite at #fcasjcshuatree

pOStS and fO”OwerS workshops, airbnd, magic wwvw.casaoshuatree comios-angeles-watercelor
www casajoshuatree comyios-angeles-watercelor- dug-26-2017f
wg-26-2017) T Zyotes, Wity ighencrris

keliygolightly merzydotes jemsane « 22 more Wdon

With a Business Account you can:

e  Get real time metrics on how your stories and
promoted posts perform throughout the day

e  Getinsights into your followers and how they
interact with your posts and stories

e  Add information about your company like
business hours, location and phone number

®  Convert to a Business Account within your app
account settings



(@) Instagram

Every feed is unique
and should have its
own personal touch

e Leverage Instagram’s native features
e Get creative with your grid (9 posts)
e  Utilize different media (gif,
boomerangs, video, images)

Let your personality shine through

#3 Be Creative

yahoofinance ¢« IEIZEE -

1,396 posts 113k followers 53 following

Yahoo Finance
The biggest business platform on the planet.
linkin.bio/yahoofinance

Followed by thebonkwi and yadddy

# POSTS IGTV @ TAGGED

Top 25 districts claiming

SALT deductions straddle
e the largest U.S. cities
LIVE 8:45AM-2:45PM ET / a ows £

AMERICA’S
FINANCIAL
FUTURE

AMERICA’S
FINANCIAL
FUTURE




@ (]Wgtag)mm #4 Test & lterate

Test and Iterate

Grow with your audience and learn from your followers

Encourage your users to ask themselves:

Should | use video or photo in feed?
How can | increase engagement within my audience?
How often should i post to feed?

Should | focus more on product in content?

How often should | post to Instagram

**Hearsay will play a big part in helping you test and iterate***



Preparing for Instagram

To ensure you're ready to enable Instagram in H1 2019, we encourage you to begin
preparing your organization for this new network. Here are the steps you can take:

Select pilot group members Croate test acoounts
4 Wi : . oL
- We recommend selecting those who request to participate - - These should be business profiles
~
Start to create a compliance policy Create training materials
. . gl ; .
o - Include guidance on static content Q? - How to create a business profile
- What can and cannot be posted - How to use Instagram in your industry

(if different than other networks)



@ Hearsay & Instagram: Points to Consider

0000 Verizon & 8:04 AM ~ % -
e A photo-based network < Photo ¢
e APl doesn't allow for filters @ oevcemoneyriam

e Network relies heavily on user-generated content THECOSTOF
WAITING

SALARY

e APl only supports Instagram Business Profiles

23 $32,000 32
ANNUAFRAlSE

e  Ability to capture posts & captions but cannot monitor or restrict

Instag ram stories ’ INITALCO?{I'I:':RIBUTION a

AVGRETURN ¥

e Ability to share one link/profile w0 RETIREMENTAGE -

e Ability to capture first person native activity

Qv W

e Cannot capture third party activity

2,510 likes

getjoemoneyright It's true that TIME is one of the
most important factors when it comes to investing in
the stock market /

a  Q o A



Instagram Rollout Resources

e Wealth Management Marketer’s Guide to Instagram
e Advisors Guide to Instagram

e Instagram Compliance Best Practices

e Hearsay Docs (Update)

e Admin Project Plan: Launch a New Social Network
e Agent Communication Templates

e Admin Guide: Instagram Acceptable Use Policy

e Admin Guide: Updating Your Social Media Policy

e Admin Guide (Update)

e End User Guide (Update) _
e Help Center Articles Qv

@ 362 likes

o 5 Steps for Admins

o 5 Steps for Users


https://docs.google.com/document/d/1kmOWz4xdjVJstpQoIzVPDRUIKkRS7tRFZveqLOiGQtA/edit

