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Hearsay Social is the leading social
selling solution for the financial
services and insurance industries,
helping financial professionals
harness the power of social media to
grow their business. It automates
top-of-funnel marketing activity,
identifies key selling opportunities,
and drives 1:1 advisor/client
engagements. Hearsay Social enables
the advisor to focus on the most
important part of their job—building
and servicing relationships—without
heavily investing time in social media
management or worrying about
compliance.

This guide provides step-by-step instructions for how to
utilize Hearsay Social features and a deeper understanding
of how social can increase client engagement and impact
your return on investment.
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Product Overview

Hearsay Social is built on top of the
Hearsay client engagement platform,
the pre-eminent omni-channel digital
engagement center for the financial
services professional. It binds the most
effective marketing, acquisition, and
servicing channels into one
ecosystem, enabling agents and
advisors to focus on the most
important part of their job—building
client relationships—without the friction
of switching between systems or the
fear of compliance backlash. Our
social solution helps advisors use
technology to strengthen human
relationships, not replace them, and is
used by more than 200,000 users

HEARSAY SOCIAL FEATURES
With Hearsay Social, you can:

Publish pre-approved content
Share automated content
Create original content
Modify content

Monitor social signals
Respond to messages

Post comments

Organize your contacts
Create compliant social profiles
Follow Recommended Actions
for guidance

Technology should strengthen

human relationships, not replace

around the globe. them.
GET SUPPORT

NORTH AMERICA UNITED KINGDOM
888.399.2280 +44.800.808.5124
EMAIL

support@hearsaysystems.com

HELP CENTER

https://success.hearsaysocial.com/hc/en-us

Hearsay Social User Guide
Last Updated: July 2025


mailto:support@hearsaysystems.com

Getting Started

The first thing you'll need to do is accept your invitation from Hearsay Systems to
activate your Hearsay Social workspace.

First, check your email for the Next, follow your organization’s login
invitation to Hearsay Social. Then method which could be via Facebook,
select Accept Invitation. Alternatively, Linkedin, or your company login

click on the signup link in the email through Single-Sign On.

you received.

hearsay

Get Started with Hearsay

hearsay

Your new Hearsay account is waiting for you'! Welcome back
R

You've been invited to:
-

« Join the Hearsay University workspace.

Hearsay is a software system that makes it easy to quickly create, send, and manage
your client communications. After they're sent, it will also show how well they're working
for you. Iy

Hearsay University has selected Hearsay Systems as their preferred communications
vendor offering you the opportunity to sign up because communicating with your clients
quickly and compliantly is more important than ever.

©2023 He

Using Hearsay to communicate with your clients will help you:

« Increase awareness of your business and its services

« Respond more quickly and professionally to clients and prospects

« Strengthen and expand business relationships by adding a personal touch
« Engage in compliant business communications

« See how your communications are being received by your clients

You can get started with Hearsay now. Step-by-step instructions will lead you through
the account set-up process.

Sincerely,
Jill Kiernan

e

Note: Remember to always log in using the same method and
platform you used to sign up for Hearsay Social. If you are unsure of
which login method to use, contact your social program
administrator.

Hearsay Social User Guide
Last Updated: July 2025



Connect Accounts

A key part of your social media experience and engagement is managing
the social accounts you have linked to Hearsay Social.
To connect your social media accounts to Hearsay:

1. From the User dropdown, select Workspace Settings.

O
Home A Notifications ~ © Help & Feedback ~ a v

My User Settings

Workspace Settings

Recommended Actions (5)

2. Then select Accounts. Any connected accounts will be listed on this
page along with the account type.

’ - ®
e Workspace Settmgs A Notifications ~ @ Help & Feedback ~ a -

@ GENERAL MEMBERS| ACCOUNTS IACTIONS

A Home
SOCIAL MEDIA
Accounts @
Post Library
. Do not connect your personal social media accounts to this organization
Campaigns
Calendar
i Jill Smith Financial Company Publish Content
Respond ‘I': n Facebook Page Edit | Remove
My Profiles
Audra Jones Publish Content |
. Edit | Remove
Insights | {3 Linkedin Profile

Contacts

Connect or Create More Accounts

Connect Instagram [ Connect Facebook

Administration m Connect LinkedIn @ Help
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Profile Accounts
e Profile accounts are for individual use and must be held under an individual
name.
e When connecting LinkedIn or Twitter, you will be prompted to enter in your
profile login credentials.
e After successfully logging in, you will be prompted to first choose your profile
and then click Finish to complete the process.

Business Page Accounts
Business Page accounts are assets owned by a profile.

e When connecting Facebook or Instagram, only business pages can be
connected to Hearsay Social. Personal profiles cannot be connected to
Hearsay Socidal.

e To connect, you will be prompted to first enter your personal login credentials.

e Once logged in, you will be prompted to connect a business page your profile
either owns or administers.

e Check the box for the correct business page and click Finish.

e Once your business page is connected, Hearsay drops the connection to your
profile entirely and only monitors your business page.

e If you are alerted “No Accounts to Connect,” this means your profile does not
own or administer a business page and you will need to reach out to your
organization’s social media team for assistance.

e LinkedIn allows Linkedin company pages to be connected to Hearsay. The
process is the same as for connecting a LinkedIn personal profile.
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Manage Social Accounts

To manage social accounts:

Accounts @
]' C“Ck On the prOfIIe Ilnk to Do not connect your personal social media accounts to this organization
view the social media
i Jill Smith Financial Company Publish Content )
account connected to ‘;;; 3 Focebook Pose Edit | Remove

Hearsay Socidal. _
Audra Jones Publish Content
2. Click on Edit to manage the W& Burenroie
account or Remove to

Edit | Remove

delete the account.

Workspace Settings

A Workspace is an instance of Hearsay. You can invite multiple users to a Workspace
such as assistants or team members to help you manage your Hearsay Social
account. To update your Workspace, from the User dropdown, select Workspace
Settings.

®
Home A Notifications ~ © Help & Feedback ~ a -
@ Yext, Inc.

My User Settings

Workspace Settings

A Home Recommended Actions (5)
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1. To change the Workspace name associated with your Hearsay Social
account, select General > Modify. Type your new name, and click Submit.

. ®
Workspace Settmgs A Notifications ~ @ Help & Feedback ~ a -

GENERAL MEMBERS ACCOUNTS ACTIONS

Workspace Name

Workspace name
Social

Modify

2. Type your new name, and click Save..

Edit Workspace Name

Workspace name

{Social ]
Cancel @
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3. To change the Workspace Owner, select the Members tab. Then click on
Make Owner to the right of the user. You can only designate one
Workspace owner.

4. If you are the Workspace owner, you can click on Remove Member to
remove a user from your Workspace.

5. If you have sent an invitation to join your Workspace, you will see those
members under Pending Workspace Members. To cancel or expire the
invitation, click on the “x" next to the date the invitation was sent.

6. Toinvite staff members to your Workspace, enter the staff member’'s email
address and click Invite.

. ®
WOFkSpace Settlngs A Notifications ~ © Help & Feedback ~ a -

GENERAL MEMBERS ACCOUNTS ACTIONS

User

Alexandria Lemus 3 Make Owner -Remove Member

Hema Hearsay Workspace Owner @

Hema Patel Make Owner ‘Remove Member 4

Jill Kiernan Make Owner -Remove Member

Pending Workspace Members Invited By Date Sent

hpatel@yext.com Todayx 5

Invite More Workspace Members 6

Email

‘ Email Address

Language

‘ English ~
Message

Invite message

V4

0 v

Note: By default, you are the owner of your Workspace.
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My User Settings
You can adjust your Hearsay Social account to make the application work best for
you by changing your User Settings. To update user settings, select My User
Settings from the User dropdown.

®
Home A Notifications ~ © Help & Feedback ~ a -
@ Yext, Inc.
My User Settings

Workspace Settings

A Home \ Recommended Actions (5)

1. From the My Information tab, you can view your name for the workspace
and modify your email address. Hearsay Social notifications will be sent to
this email address.

My User Se‘[tings A Notifications JE © Help & Feedback ~ 9 -

MY INFORMATION PREFERENCES DEVICES EMAIL SUBSCRIPTIONS

Expand cards  Collapse cards

Name A

Name
Hema Hearsay

Email A

Email
hpatel@hearsaycorp.com

Modify

Expand cards  Collapse cards

Note: If you sign on to Hearsay using the Linkedin or Facebook login method, your
email in Hearsay will update automatically to the email you use to login to your
social network. We recommend updating your email in Hearsay to your corporate
email address so you can receive Hearsay notifications to that email.
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2. From the Preferences tab, you can configure your default homepage,
preferred language, and time zone (This is important to make sure your
scheduled posts go out at the right time).

; ®
|\/|y User Settmgs A Notifications ~ @ Help & Feedback ~ 9 -

MY INFORMATION PREFERENCES DEVICES EMAIL SUBSCRIPTIONS

Default homepage
Company - Hearsay University

Language
English

Timezone
US/Pacific

Modify

3. From the Devices tab, you can connect or disconnect your mobile device
to/from Hearsay.

My User Settings A Notfications ~ @ Help & Feedback - -

MY INFORMATION PREFERENCES DEVICES EMAIL SUBSCRIPTIONS

@ User settings are related to your experience using the Hearsay platform and do not control social media, websites, or >4
Listings data.

You are logged into your account from the following devices: ConnectNawDevice

Device Application Connected Last Used Access
iPhone Hearsay 10/1/24 4/4/25 Disconniect
iPhone Hearsay 4/4/25 5 days ago Disconnect
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4. From the Email Subscriptions tab, you can opt-in or opt-out of email
notifications by selecting “ON” or “OFF” from the Email Subscriptions
dropdown.

. ®
My User Settmgs A Notifications ~ @ Help & Feedback ~ 9 -

MY INFORMATION PREFERENCES DEVICES EMAIL SUBSCRIPTIONS

@ User settings are related to your experience using the Hearsay platform and do not control social media, websites, or Listings data. X
Default Homepage Company - Hearsay Unive v
Time Zone US/Pacific v Language English v
Email Address hpatel@hearsaycorp.com

Congratulations You're a social media superhero and we think

Email Subscriptions On v

you should know

Post Reminder on N Get a reminder if it's been a while since you last
posted

Dynamic Campaign Reminder on v Get a reminder if there is no scheduled content
in your dynamic campaign

Contact Updates on > A summary of customers you follow through
Hearsay Systems

Onboarding Off " Learn how to use Hearsay Social at your own

pace with this staggered email training
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Suggested Content Email

The Suggested Content email that users receive has a section dedicated to content
from the Content Library that is personalized for each specific workspace.

To enable this feature, in the My User Settings > Email Subscriptions section, select
Optimize from the Suggested Content dropdown.

Congratulations on You're a social media superhero and we think

Email Subscriptions v

you should know

Post Reminder on o Get a reminder if it's been a while since you
last posted

Dynamic Campaign Reminder on o Get a reminder if there is no scheduled
content in your dynamic campaign

Contact Updates on o A summary of customers you follow through
Hearsay Systems

Onboarding on o Learn how to use Hearsay Social at your own
pace with this staggered email training

Webinars on o Find out about upcoming webinars hosted by
Hearsay Systems

Daily Administrator E-Mails off o Get daily updates on how many new alerts

are found and how many new items have

been submitted for approval

Suggested Content Know when there’s new content in your library

Post Notification Denials Sent when posts are denied.

Remember to click on the

Post Notification - Scheduled Publish on iy el
(Video) sche

Update button at the
bottom left of the page to
save changes.

Individual pieces of content have visual indicators of the social channels they can
e published to, modification rule-related tags, and a publish link. There are also
direct navigation links to the Post Library and user’'s Calendar pages in Hearsay
Social. Users are able to unsubscribe from this email via a link included in the email.

hearsay

Social Media Suggestions

wwwwwwwwwwwwwwwwwwwwww

Fresh Content Interested in what

o Looking for . will be published

& ‘ Q st

Open Post Library Ol

AN I 7A B

Most Popular

nnnnnnnnnnnnnnnnnnnnnn
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Home Page

®
Yext, Inc. Home A Notifications ~ @ Help & Feedback ~ 9 v
Engagement Check-in

M () uwreromessaces

Recommended Actions (2)

Get lized content

Complete a quick survey to personalize your Hearsay content recommendations. We'll
recommend articles from top publications based on your answers.

Get Started

EEEE  Schedule your social media posts for the week

Save time by Scheduling these posts for the week with one click.

BENEWS &
Watch: Humanoid robots stumble thro... Tech firms face demands to stop illega.. Trump says he has 'a group of very we...
www.bbe.com www.bbc.com ‘www.bbe.com
The robots kicked, scored and tumbled UK regulator Ofcom is consulting on Trump says he thinks China's president
while competing at a tourmentant in more safety measures for online will probably approve a sale to the
CREATED BY: HEMA HEARSAY CREATED BY: HEMA HEARSAY CREATED BY: HEMA HEARSAY ®

Hel

Not published No engagements Not published No engagements Not published No engagements &

The Home Page displays your Engagement Check-In and Recommended Actions.

Engagement Check-In
The Unreviewed Testimonials tile only appears for users in an SEC-regulated

hierarchy. For information about SEC-compliant testimonials, see SEC's Modern
Marketing Rule Testimonial Support Now Available. Hover over the SEC tooltip for

more information. If a user clicks Unreviewed Testimonials, they are taken to a page
that lists all of their unreviewed testimonials, ordered by soonest to expire.

Engagement Check-in

UNREVIEWED

- 5 UNREAD MESSAGES 66 2 TESTIMONIALS

From the last 7 days F ):03
¢ € 3) Due Friat 10:03am

The Securities and Exchange
Commission requires all testimonies

be reviewed and approved within 72

Recommended Acuons (4 hours or they will be disavowed.
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User Workflow for Testimonials

16

When someone leaves a testimonial, the user receives an email asking them to

identify the individual who wrote it, and gives the timeframe for them to take action.

Clicking Confirm, published the testimonial.

hearsay

You have 48 hours to respond before the testimonial is disavowed.

Ron Swanson left you a new Linkedin recommendation

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non
proident, sunt in culpa qui officia deserunt mollit anim id est laborum.

To accept this

1. It came from a client.

2. Itis not a conflict of interest.
Do you and the author of the

all of the ing are true:

ip or financial { ip outside of the

services you provide? If you are unsure about a conflict, contact your admin.

3. It has not been solicited.
4. It has not been paid for.

If this testimonial does not meet all of the above criteria, we need to gather some

additional information

Provide additional info

If they select Provide

Have questions? Check out our Help Center or contact our Support Team

additional info, they
are taken to this
screen to provide the
information.

Review this testimonial X

1. Did this testimonial come from a client?

© Review Due Feb 28, 2023
Yes No

Tell us a little bit more about

this testimonial from Scott
Crooks

| was a bit worried at first about having
the sun as a yoga instructor but sol did a
great job! Would recommend

Posted on Sep 14, 2022

2. Do you and the author have a conflict of interest?

Do you and the author of the testimonial have a relationship or
financial relationship outside of the services you provide? If you are
unsure about a conflict, contact your admin

Yes No

3. Was this testimonial solicited?

Yes No

4. Is this a paid or compensated testimonial?

Yes No

Unsure about your answers?

8 : Cancel Submit
Email your admin

Review this testimonial X

The 48 hour deadline to provide additional i ion about this ial has passed. The testimonial will

still appear on your profile but will include a disclaimer.
© Review

Tell us a little bit more about this testimonial from Scott Crooks

| was a bit worried at first about having the sun as a yoga instructor but sol did a great job! Would recommend

Posted on Sep 14, 2022

Cancel

Hearsay Social User Guide
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Recommended Actions
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This Actions List consists of actions for setting up your account as well as

recommended actions to take based on community engagement. This might
include following up on a post comment, subscribing to a campaign, or making a
necessary profile update to align with compliance policy.

Recommended Actions (1)

KB Schedule your social media posts for the week

Save time by Scheduling these posts for the week with one click.

®in 19 hours @in 2 days
FTX struck a bailout deal with larger rival How To Build Your Entrepreneurial Support
Binance as it faced a "significant liquidity Squad -

crunch'. - https://www.forbes.com/sites/jodiecook/20Z
https://www.bbc.co.uk/news/business-. to-build-your-entrepreneurial-support-squad/

Schedule 3 Posts

®in 3 days

Avoid these five mistakes when estate
planning to preserve family peace -
https://financialpost.com/personal-
finance/avoid-these-five-mistakes-when-

Onboarding action cards are triggered for new workspaces. The “Connect Your
Social Media Accounts” action card will encourage you to connect your

Facebook, LinkedIn, Twitter or Instagram account to Hearsay and guides you via

an onboarding wizard in order to complete the process.

-]

o

Connect your social media accounts

accounts.

Connect Accounts

To start using Hearsay to promote your business on social media, you must connect your

Hearsay Social User Guide
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Navigating Hearsay Social
After accepting your invitation from Hearsay Systems to activate your Hearsay
Social Workspace, you will have access to the Social tab. Below is a description of
the features available on the Hearsay Social Home page.

®
A Notifications ~ @ Help & Feedback ~ a -
Yext, Inc. Home
2 3 4
A tHome Recommended Actions (1)
SOCIAL MEDIA
. ; KB  Schedule your social media posts for the week
83 PostLibrary o
. Save time by Scheduling these posts for the week with one click
Campaigns

Calendar 00 00

Respond

My Profiles

Navigation Bar: Select tabs to navigate through the product pages and features.

Notifications: Alerts the user of important information from their organization. For

example, when a profile status changes from Profile Pending Review to Profile

Approved, you can view the notification here.

3. Help & Feedback: Directs the user to the Hearsay Help Center and provides the
ability to leave feedback.

4. User dropdown:

o My User Settings: Update your workspace email, time zone, language, email

subscriptions, and connect/disconnect devices.
o  Workspace Settings: View and add workspace members, connect and
mManage social media accounts.

o  Workspace & Organization Toggle: Allows the user to toggle between other
workspaces they are connected to within their parent organization. Users can

also switch between different accounts if they are connected to a workspace

outside of their parent organization.
Note: Remember to always log in using the same method and platform you used

to sign up for Hearsay Social.
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Post Library

The Post Library is where you will go to access all pre-approved content from

your organization that's available for publishing. From here you can also create
original content.

. ®
Post L| bra ry A Notifications ~ © Help & Feedback ~ a -
Yext, Inc.
4 \\ Ky
RECOMMENDED EXPLORE MY POSTS PROMOTED ( #" New Post with Al /\
N
A Home
( Type here to search for content (@]
SOCIAL MEDIA
Recommended for your audience @
Post Library
Campaigns
00 X 00 X 00 X 00 X
") Calendar
» LA

Respond

My Profiles

Insights

Contacts

K

Judge backs Al firm over use of copyri...
www.bbc.com

A US court has ruled Anthropic was not
breaching copyright rules wheniit ...

CREATED BY: HEMA HEARSAY

Three network phone calls down but d...
www.bbc.com

The phone operator said it was "aware
of an issue affecting voice services” a...

CREATED BY: HEMA HEARSAY

s

e T A

TN
‘Fast tech’ warning as demand for che...
www.bbc.com

A not-for-profit warns cheap, quickly
disposed of gadgets could become th...

CREATED BY: HEMA HEARSAY

h'»\ |
o iews NP - 0)

Google may be forced to link to rival se...
www.bbc.com

The Competition and Markets Authority
says it wants to open up the UK search...

CREATED BY: HEMA HEARSAY

Not published No engagements Not published No engagements Not published No engagements Not published No engagements

Released 6 days a... Expiry Jul 5, 2025, 5:45 Released 6 days a... Expiry Jul 5, 2025, 5:45 Released 6 days a... Expiry Jul 4, 2025, 5:45 Released 7 days a... Expiry Jul 4, 2025, 5:45

You can access the Post Library by clicking on Post Library under Social Media.
Here, you will find a selection of suggested posts and can search for specific
content using keywords or topics.

Post Library Definitions

e Recommended: Al-recommmended content based on Highlights at your
organization, Recommended for your audience, Based on your interests,
Most recent, Most engaging, and Popular with your peers.

e Explore: Post library of pre-approved content created by your organization,
available for instant publishing or coming soon.

e My Posts: This tab shows content that you have scheduled to publish at a
later date. You will also see posts you already published on social media
accounts, content awaiting approval by your organization, and posts
deemed outside of compliance by your company. You will notice a
campaign label on posts that are scheduled to be published or already
published by a campaign so you can make a distinction between the posts
you published from the Explore tab vs. a campaign.

e Promoted: Content that can be promoted on Facebook.

Hearsay Social User Guide
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Explore
1. Clicking on the Explore tab within the Post Library will present you with
pre-approved content created and curated by your organization’s social
media and compliance teams. This content is available for instant
publishing and scheduling and can be sorted and filtered.
2. You can sort pre-approved content by:
a. Recent: The newest content added to your library
b. Engaging: Content that is receiving the most likes, comments, and
shares on social media
c. Popular: Content that the majority of users within your organization is
publishing
3. Type a keyword or topic in the Search box to find related content.
The social icons in the top left of each piece of content indicate the social
network/s the post can be published to.

g o O
ey Post L|brary 1 A Notifications ~ @ Help & Feedback ~ a v

( . N\ >
RECOMMENDED EXPLORE MY POSTS PROMOTED (W4 NewPostwnhAl/\ # New Post
NG

A Home

Search posts 3 Q
<V Filters >

SOCIAL MEDIA

83 Post Library

s ~ - X
Campaigns < 1 2 3 4 5 6 >) Sort by Most Recent ~
L] paig Q) 2 ‘ /,)
87 POSTS
Calendar
Respond
X 00 X
My Profiles
Insights E ! B
Contacts s
5
Watch: Humanoid robots stumble thro... Tech firms face demands to stop illega... Three network phone calls down but d... Judge backs Al firm over use of copyri...
www.bbc.com www.bbc.com www.bbc.com www.bbc.com
The robots kicked, scored and tumbled UK regulator Ofcom is consulting on The phone operator said it was “aware A US court has ruled Anthropic was not
while competing at a tourmentant in more safety measures for online ... of an issue affecting voice services" a... breaching copyright rules when it
CREATED BY: HEMA HEARSAY CREATED BY: HEMA HEARSAY CREATED BY: HEMA HEARSAY CREATED BY: HEMA HEARSAY
Not published No engagements Not published No engagements Not published No engagements Not published No engagements
Released today  Expiry Jul 11,2025, 5:45 AM Released today ~ Expiry Jul 10, 2025, 5:45 PM Released 6 days a... Expiry Jul 5, 2025, 5:45 Released 6 days a... Expiry Jul 5, 2025, 5:45
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Filters

Clicking the Filters button on the Explore tab allows users to sort by channel,
content type, modification rules, content creator, and tags in a new pop-up

window.
. ®
Post Ll b ra ry A Notifications ~ @ Help & Feedback ~ a -
RECOMMENDED EXPLORE MY POSTS PROMOTED #" New Post with Al
( Search posts Q ‘

Channel: Filter content by networks that your organization allows (i.e. Facebook,
Instagram, Third Party, Twitter, LinkedIn, Hearsay Site)
Content Type:
Link: Content that contains a web address/third party article
Message: Content that contains written text
Image: Content that contains an image
Video: Content that contains a video
GIF: Content that contains a GIF
Creator: Filter content by who has created the post
Modification:
Optional: Content that does not have to be modified in order to schedule or
post
Prohibited: Content that cannot be modified
Required: Content that must be modified in order to schedule or post
Tags: Categories that enable the user to filter content for specific topics of

discussion
Filters X
CHANNEL TYPE STATUS MODIFICATION
[ Facebook [J Image (] Available [ Allowed
[J Linkedin [J Link ] soon
[J Message
[J Video
CREATOR TAG
(] Alexandria Lemus (] career Tips (2)
[ chris Beck (] dify (4)
() Hema Hearsay (] recruiting (1)
[J JillKiernan (] Technology Trends (11)
[ Josh Wein

Clear Cancel @
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My Posts
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The My Posts tab sorts posts by Scheduled, Published, Pending, and Denied. Within
the Scheduled and Published categories, there is a label “Campaign” on posts

that are scheduled to be published or already published by a campaign.

Yext, Inc.

A Home

SOCIAL MEDIA
Post Library
Campaigns
Calendar
Respond

My Profiles

Insights

Contacts

Post Library

RECOMMENDED EXPLORE MY POSTS

PROMOTED

®
A Notifications ~ @ Help & Feedback ~ a -

¢ D
( #° New Post with Al
T R

( Search posts

Q

Published (311)

NEWES

NatWest NatWest ' +

Coshout

NatWest fixes app outage which left c...
www.bbc.com

Check out this article about your data
and banks!

CREATED BY: HEMA HEARSAY
No engagements

Published on Jun 26, 2025, 12:00 PM

M&S hackers sent abuse and ransom ...
www.bbc.com

The criminals told the retailer's boss he
could make things "fast and easy" if he...

CREATED BY: HEMA HEARSAY
No engagements

Published on Jun 13, 2025, 11:57 AM

Y —_ ]
10 Tips for Eating Healthy When You're...
health.clevelandclinic.org
I've been trying this out for the past
week and I've found tip #2 is the ..

CREATED BY: HEMA HEARSAY
No engagements

Published on Jun 12, 2025, 12:00 PM

SEEALL

- &

16 Affordable Family Vacations to Tak...
www.travelandleisure.com

I'm looking for family summer vacation
destinations. There are some great ...

CREATED BY: HEMA HEARSAY
No engagements

Published on Jun 10, 2025, 12:00 PM

8- The Promoted Tab will show

© Help & Feedback ~

Promotable Content H
- Do you want more people to see your Facebook posts? promotlonql posts thqt cq n be

Hearsay Social's Facebook Ads give you an easy, compliant way to reach a wider audience of people based on key life

A Notifications ~

Post Library
Facebook Ads, which are

€ Backto Post Library

~ Type events, location, age, gender, interest and more. Learn more about Facebook Promoted Posts .
O message Cornee  Facehaok Adsccounto Heaey Sl Wit a few ek, ol be aie o get your ost I ot of mere shared on Facebook. If this
O Picture Facebook users who care about your business.
O Link

R feature is enabled for your

0 Promoted Posts Search content,

Page 1 of1

organization, you can

Sortby:  Most Recent

promote a post that you have
published to Facebook using

You have no Posts at this moment,

the Promoted Post feature.
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Promoting a Post
1. Select the Promoted tab from the Post Library.

1 ®
o Post L|b|’ary A Notifications ~ @ Help & Feedback ~ a -

RECOMMENDED ~ EXPLORE ~ MYPOSTS | PROMOTED # New Post with Al #' New Post

A Home

2. Select Promotable Content from the left-hand side.
3. Select the Published Post you would like to promote. Note: It must be a post
that you have already published to Facebook at least 20 minutes prior.

Post L|brary A Notifications v© @ Help & Feedback ~ a -

€ Back to Post Library

Pi table Content
romotable Conten 2 Do you want more people to see your Facebook posts?
Promoted
Hearsay Social’s Facebook Ads give you an easy, compliant way to reach a wider audience of people based on key life
e Type events, location, age, gender, interest and more. Learn more about Facebook Promoted Posts

O Message Connect a Facebook Ad account to Hearsay Social. With a few clicks, you'll be able to get your posts in front of more
O Picture Facebook users who care about your business.
O Link
O video

406 Promotable Posts Search content... a
Page 1 of29 >

Sortby:  Most Recent

You must wait for 20 minutes after publishing the content to be able to promote the post through Hearsay Social

Failed - 02/20/2023 11:46 PM Failed - 02/19/2023 11:46 PM Failed - 02/18/2023 11:46 PM
Baseball is back! The trends, The SECURE 2.0 Act's Five FP Answers: Can we retire on
teams and faces we can't wait to Biggest Winners - $170,000 in savings and maintain

see- our current lifestyle? -

Note: Promoting a post on Facebook displays that post to all the Facebook users
you targeted, whether they are currently in your network (connections) or not.
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4. Select the Promote Post button in the bottom right corner of the Published
Post.

Promote Your Post on Facebook X

You must wait for 20 minutes after publishing the content to be able to promote the
post through Hearsay Social.

Suggested Fo Published Or
(1] 05/25/2021

S Il Il ol (e ol

N

N
Interests None

N

N

Cancel

Promote Post

e Accounts: Select which Facebook Ad account you would like to use to promote the post.
e Demographics:
o  Location: Use the location field to geographically target your promotion
o Age: Only users within your age range will see your promoted post
o  Gender: Control which gender will see your promoted post
o  Connections:
m  People Who Like Your Pages: Promoted Post is only shown to those who
have liked your Facebook Business Page
m Friends of People Who Like Your Page: Promoted Post is only shown to the
friends of people who have liked your Facebook Business Page
m Exclude People Who Like Your Page: Promoted Post will only be shown to
those who have not yet liked your Facebook Business page
e Life Event: Target Facebook users based on specific life events such as a wedding or
buying a home
e Interest: Target certain interest groups or areas of interest with your promoted post,
such as only real estate or insurance
e Budget: Set the budget you would like to allocate to your promoted post
e Schedule: Set a start date to begin promoting your post and an end date for the post
promotion to expire
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Publishing Content
You can choose to publish content directly from the pre-approved content list or
create your own custom content.

Publishing Pre-Approved Content
Once you have selected a piece of content to post, click on the desired post. This
will open the publisher window.

Create a New Post X
Attachments

'Fast tech’ warning as demand for cheap gadgets

LW, gadgets could become the new fast-fashion"
s/articles/cx20kd173z1

Post Text

A not-for-profit warns cheap, quickly disposed of gadgets could become the new "fast-fashion" -
https://www.bbc.com/news/articles/cx20kd173z10 2

v

Accounts o v

Post Time Publish Now v

D

Depending on your organization’s social media policy, you will be able to edit the post
message (caption) that coincides with the content. If your organization has disabled
editing of the post message, you will not be able to edit the caption.

If your organization allows for edits to content, you can click on the pencil icon to change
the thumbnail image or content.

Under Accounts, select the account to which you'd like to post; this may be determined
by the social networks your organization has contracted.

A key functionality in publishing content within Hearsay is the Post Time functionality. This
allows you to schedule a date/time for when the post will publish and be live. Posts can
be published instantaneously, at a later date and time, or at a Suggested Time. Hearsay
provides Suggested Times to post to social networks based on aggregated data.

Note: If targeting is enabled on Facebook, use the Post Target feature to target posts.
For LinkedIn accounts, the company page must have more than 300 followers in those
geographical locations where the post is being targeted to.

Click on Publish.
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Publishing Custom Content
Depending on your organization’s compliance policies, you may be able to post
custom/original content within Hearsay.

1. Click on the New Post button from the Post Library.

. @®
Post L|brary A Notifications ~ @ Help & Feedback ~ a -

RECOMMENDED ~ EXPLORE ~ MYPOSTS  PROMOTED # New Post ) # New Post

This will open the publisher window.

Create a New Post X

1 2 3

Attachments
[ Image GIF 01 Video

Post Text 4

V

Accounts No Account Selected v

Post Time Publish Now v

Cancel Publish .

If desired, include a photo/image. Facebook and Linkedin allow multiple photos.
If enabled, upload a GIF (Graphics Interchange Format) - small animations and
video footage can be added with your custom post along with a description field
for additional text. Note: Hearsay Social currently only supports GIF publishing to
Facebook and Linkedin.

If enabled, upload a video file to publish to either LinkedIn, Facebook, Twitter, or
Instagram.

Include a message, copy, or link. A link will pull in the thumbnail, header and
subheader. Similar to pre-approved content, this is all editable based on your
organization’s setup. For example, the link can be removed from the publisher box
and replaced with custom text and a call-to-action.
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After the video has finished uploading, click on the the pencil icon to edit the
video. Then select a video frame or custom image as the thumbnail.

Video Frame Thumbnail: any still frame from the Crete aNew ost x
uploaded video
Custom Image Thumbnail: any uploaded image

Please note that social channels have the following
limitations regarding video thumbnail support.
e Facebook: both video frame and custom
image thumbnails are supported
e LinkedIn: only the non-autoplay publishing via
Hearsay supports both video frame and

custom image thumbnails
e Instagram: only video frame option is

supported

5. Similar to publishing pre-approved content, select the accounts to share the post
with and Post Time (instantly or scheduled). Use Post Target if prerequisites for
Facebook and Linkedin are met.

6. Click on Publish or select Request Approval from the dropdown.

Create a New Post X

Attachments

X

Post Text

V

Accounts No Account Selected v/

Post Time 6 Publish Now

Cancel Request Approval
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Publishing Generative Al Content
Depending on your organization’s settings, users can create a generative Al post by entering

key words and phrases (English only) or by writing a prompt (in any language).

Select Post Library > New Post with Al.

: O
POSt lerary A Notifications ~ @ Help & Feedback ~ a -

RECOMMENDED EXPLORE MY POSTS PROMOTED /‘ New Post with Al m

Enter Key Words or Phrases
1. Inthe Enter Key Words and Phrases box, select Use This Method.

Create a New Post with Al X

Built with Meta Llama 3

@ 2 3

Select Al Method

Generate the text of your post description using Al. There are different methods you can use
to specify the requirements for your description. Select a method to start:

Enter Key Words and Phrases
Add the key words and phrases (in English) you want to include in your description. 1

More Info | Use This Method

Write a Prompt
Write a question or instructions (in any language) describing what the post is about.

More Info  Use This Method

Cancel
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2. Select the Tone of voice and Length of post.
Tone of voice:
e Casual
e Neutral
e Professional
Length of post:
e Short: around 1-3 sentences
e Medium: around 3-5 sentences
e Long: more than 5 sentences/article-length
3. Optional Pick Suggested words and phrases. These are words and phrases
Hearsay has identified that might interest you based on recent popular
posts among your peers at your organization.
4.  Type your own words and phrases you want to include in your post
description. After typing each one, click Add.
5. Click Generate a Post Description.

Create a New Post with Al X
Jult with Meta Liama 3
Select Al Method Generate a Post Description

You can use artificial intelligence (Al) to generate a custom post description.
Ct he tone and length of your post, then add words and phrases (in English only)

2 Tone of voice
O Casual
® Neutral

) Professional

®)

Length of post
O short

® Medium

O Long

Words and phrases

Choose from the suggested words and phrases or enter your own. (in English only)
4 Suggested words and phrases 2 selected outof 10 A

auto loans cyber news site fed rate cuts  further rate cuts
us crime thriller Business trends  Regulatory risks

Risk management

Add your own word or phrase, then click Add. Please don't include personal details.

or phra

Your words and phrases

Changes in financial regulations X ) (s ngle-unit rental properties X )

5 Generate a Post Description

Back

Hearsay Social User Guide
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6. The engine generates three versions of the description, and you can view
them by clicking Previous Version or Next Version. If you don't like any of
the descriptions, edit the tone, length, or words and phrases and click
Generate a Post Description again to start over. Note: You can edit the
description before publishing it. When you are satisfied with your
description, click Next.

Create a New Post with Al X

Built with Meta Llama 3

Your words and phrases

Changes in financial regulations X ) ( single-unit rental properties ><‘ 

Your suggested post descriptions

Choose one of the post descriptions below and click Next, or adjust the post requirements
to generate new suggestions. You can edit the text or add images and links before
publishing.

1/ 3 — with these settings and keywords, you can request 3 text proposals

Have you been following the latest changes in financial regulations? We're breaking
down what it means for single-unit rental properties and how you can stay ahead of the
game. Share your thoughts with us in the comments!

-

7. Onthe Review and Publish page, make the desired edits to the text, and
add any links or images you want to be published with the post.

8. Select which social account(s) to publish the post to and select whether
to publish it now, schedule it for later, or request approval.

New Post with Al X

Built with Meta Llama 3

© © ;)

Select Al Method Generate a Post Description Review and Publish

Attachments

Ga) Image GIF 3 Video

Post Text

Have you been following the latest changes in financial regulations? We're breaking down what it means for single-
unit rental properties and how you can stay ahead of the game. Share your thoughts with us in the comments!

V

Accounts No Account Selected v/

Post Time Publish Now

Cancel Request Approval
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Write a Prompt
1. In Write a Prompt box, select Use This Method.

Create a New Post with Al X

Built with Meta Llama 3

(1) 2 3

Select Al Method

Generate the text of your post description using Al. There are different methods you can use
to specify the requirements for your description. Select a method to start:

Enter Key Words and Phrases
Add the key words and phrases (in English) you want to include in your description.

More Info  Use This Method

Write a Prompt

Write a question or instructions (in any language) describing what th j .
More Info | Use This Method 1

2. Select the Tone of voice:

e Casual

e Neutral

e Professional
3. Under What is your post about? write your prompt.
4.  Click Generate a Post Description.

Create a New Post with Al X

Built with Meta Llama 3

© @ E

Select Al Method Generate a Post Description

Select the tone of your post and write a prompt describing what the post is about. Al then
generates three different descriptions to choose from. You can edit the text or add images
and links before publishing.

2 Tone of voice
O casual
(® Neutral

i\

(O Professional

What is your post about?

3 Write a short social post about the need for property insurance in winter.

4

Back Generate a Post Description

Hearsay Social User Guide
Last Updated: July 2025



32

5. You can generate three post descriptions at a time. If you are unsatisfied
with the descriptions, click Generate New Versions, or adjust your prompt
and generate again. When you're satisfied with a description, click Use This
Description.

Create a New Post with Al X

Built with Meta Llama 3

As winter approaches, it's essential to ensure your home and belongings are protected
from the unpredictable weather. Property insurance can provide you with peace of
mind and financial security in case of unexpected events. Don't wait until it's too late,
get covered today!

Use This Description

Winter is coming, and with it, the risk of property damage increases. Make sure you're
prepared with the right insurance coverage. Your home and wallet will thank you.

Use This Description

The winter season can be harsh on your property, but with property insurance, you can
rest easy knowing you're protected. Don't let unexpected events catch you off guard,
get insured today and enjoy the winter months with confidence.

Use This Description

Back Generate New Versions

6. Onthe Review and Publish page, make the desired edits to the text, and add
any links or images you want to be published with the post.

7. Select which social account(s) to publish the post to, and select whether to
publish it now, schedule it for later, or request approval.

New Post with Al X

Built with Meta Llama 3

© © o

Select Al Method Generate a Post Description Review and Publish

Attachments
(&) Image ) GIF 03 Video
Post Text
The winter season can be harsh on your property, but with property insurance, you can rest easy knowing you're

protected. Don't let unexpected events catch you off guard, get insured today and enjoy the winter months with
confidence.

VZ

Accounts No Account Selected v

Post Time Publish Now

Cancel Request Approval
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Compliance Guardrails

Per your organization’s compliance policy, your custom content may either
require you to Request Approval or the post will be scanned against your
organization’s Lexicon list of flagged words. These processes are put in place to
ensure you are compliant with your social publishing.

Req uest Approvql Create a New Post ¢

Once you've created custom content, Leam more about Hearsay Systems on their offciel websitel

you may need to request approval to o

route your post to your compliance

team for review. Only if your team b |

approves the content will it then prm— No Account Selected v

schedule or publish as created. After :“:"“et "0:: b
st Targe v

creating your custom content post, ‘
Publish -

Request Approval

Cancel

click on the Publish dropdown and

select Request Approval.

Create a New Post X

Check out Hearsay's new website. | guarantee you're going to love it!

Lexicon Scanning

e e semening e 5 If your post includes a flagged word from
hearsay Hearsay empowers distributed financial services . . , . . .
- Tty ekl i your organization'’s Lexicon list, Hearsay will

prevent the user from publishing/scheduling

Non-compliant ) The term guarantee does not comply with corporate policy. Edit
the post message or Request Approval to submit for review.

the post by requiring the user to either

Non-compliant ) The link title and description contains terms that do not comply

with corporate policy. Edit the link title and description or Request Approval to remove the WO rd, Or CllC k Req uest Approvql

submit for review.

to submit the post for review to the

Accounts 0o v
Post Time Now compliance team.
Post Target off v

Cancel Request Approval I

If there are no flagged words, your custom content will schedule or publish posts
instantly.

Hearsay Social User Guide
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Compliance Guardrails

Per your organization’s compliance policy, your custom content may either
require you to Request Approval or the post will be scanned against your
organization’s Lexicon list of flagged words. These processes are put in place to
ensure you are compliant with your social publishing.

Req uest Approvql Create a New Post ¢

Once you've created custom content, Leam more about Hearsay Systems on their offciel websitel

you may need to request approval to o

route your post to your compliance

team for review. Only if your team b |

approves the content will it then prm— No Account Selected v

schedule or publish as created. After :“:"“et "0:: b
st Targe v

creating your custom content post, ‘
Publish -

Request Approval

Cancel

click on the Publish dropdown and

select Request Approval.

Create a New Post X

Check out Hearsay's new website. | guarantee you're going to love it!

Lexicon Scanning

e e semening e 5 If your post includes a flagged word from
hearsay Hearsay empowers distributed financial services . . , . . .
- Tty ekl i your organization'’s Lexicon list, Hearsay will

prevent the user from publishing/scheduling

Non-compliant ) The term guarantee does not comply with corporate policy. Edit
the post message or Request Approval to submit for review.

the post by requiring the user to either

Non-compliant ) The link title and description contains terms that do not comply

with corporate policy. Edit the link title and description or Request Approval to remove the WO rd, Or CllC k Req uest Approvql

submit for review.

to submit the post for review to the

Accounts 0o v
Post Time Now compliance team.
Post Target off v

Cancel Request Approval I

If there are no flagged words, your custom content will schedule or publish posts
instantly.

Hearsay Social User Guide
Last Updated: July 2025



35

Campaigns

A campaign consists of multiple pieces of content that are grouped together and
released separately at timed intervals as a fluid set of posts. They are often
centered on a single theme and are released on a staggered basis. To access
Campaigns, click on Campaigns under Social Media.

. @
Cam pa|g ns A Notifications ~ © Help & Feedback ~ a -
Yext, Inc.

AVAILABLE FOR SUBSCRIPTION (4) SUBSCRIBED (3) EXPIRED (0)
A Home

Tech Trends
S DCIAL MEDIA Nikita Bier has previously developed platforms that have proved popular with teen users. -

i’ https://www.bbc.com/news/articles/c78nnxv3lppo

= . See how technology is changing the way we live our lives. With this
28 PostLibrary ) i ; :

campaign, you will get 1 post per week on Monday, highlighting tech Musk's X appoints 'king of virality' in bid to draw in younger
& Campaigns trends around the world, curated from publications like TechCrunch, users

Wired, Bloomberg, Time and others! Nikita Bier has previously developed platforms that have
4 calendar = proved popular with teen users.

—_— r== www.bbc.com

Allow publishing posts to: @ @

Respond

My Profiles Subscribe to Campaign Next publish on 7/7/2025 See All Posts

Insights

Healthy Living

No scheduled posts in this campaign yet. New posts will appear here once your corporate
Contacts marketing team adds them
This campaign provides you with 1 post per week on Wednesdays

Type of Campaigns

e Dynamic: Content within these campaigns have pre-determined dates at
which the content will publish, set by your organization’s social media and
compliance team. Admins can also add additional content to these
campaigns. As long as you are subscribed to a dynamic campaign, all existing
content, and content added to the campaign after you've subscribed, will still
be scheduled on your behalf. Dynamic campaigns usually focus on
date-specific content for specific topics.

e Relative: Content within these campaigns have pre-determined dates relative
to once you've subscribed to the campaign (ex: content is set to schedule 1, 2,
and 3 days from the date the user subscribed). Relative campaigns usually
focus on evergreen content that can be published throughout the year.

Hearsay Social User Guide
Last Updated: July 2025



Viewing Campaign Content

To view content within a campaign, Campaigns under Social Media. Then click

on See All Posts to the bottom right of the campaign.

— Campaigns
AVAILABLE FOR SUBSCRIPTION (4) SUBSCRIBED (3) EXPIRED (0)
A Home
Tech Trends
SOCIAL MEDIA [ Dynemic campaign |
2 Dysaic Conpelon https://www.bbc.com/news/articles/c78nnxv3lppo

See how technol

¥ Post Library

Campaigns
Calendar

Respond

campaign, you will get 1 post per week on Monday, highlighting tech
trends around the world, curated from publications like TechCrunch, users
Wired, Bloomberg, Time and others!

Nikita Bier has previously developed platforms that have proved popular with teen users. -

logy is changing the way we live our lives. With this

Subscribe to Campaign Next publish on 7/7/2025
My Profiles

Insights

Healthy Living

Contacts Dynamic Campaign marketing team adds them

This campaign provides you with 1 post per week on Wednesdays

Musk's X appoints 'king of virality' in bid to draw in younger

Nikita Bier has previously developed platforms that have
proved popular with teen users
Allow publishing posts to: @ @ — www.bbc.com

See All Posts

No scheduled posts in this campaign yet. New posts will appear here once your corporate

36

O
A Notifications ~ @ Help & Feedback ~ a -

This will display the day and time at which the content will publish and allows
the user to read content containing links before publishing. Click on Previous

Posts to view all posts previously published from this campaign.

Tech Trends Close

Once subscribed, you can manage scheduled posts in Post Library or Calendar

Subscribe to Campaign

SCHEDULED POSTS PREVIOUS POSTS

Nikita Bier has previously developed platforms that have proved popular with teen
users. - https://www.bbc.com/news/articles/c78nnxv3Ippo

Musk's X appoints 'king of virality' in bid to draw in
younger users

Nikita Bier has previously developed platforms that have
proved popular with teen users.

www.bbc.com

Scheduled on 7/7/2025 Between 9:00 AM - 12:00 PM [ ¢ XinkiaXia)

Publishers including Condé Nast and Sky News have welcomed the new tech from
internet infrastructure firm, Cloudflare. -...

Millions of websites to get '‘game-changing' Al bot
blocker

Publishers including Condé Nast and Sky News have
welcomed the new tech from internet infrastructure...
www.bbc.com

Bo@news

Scheduled on 7/10/2025 Between 9:00 AM - 12:00 PM 00B®
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Modification Required Content

Modifying posts is a way to help personalize the suggested content you share.

Campaign posts that require modification are indicated with a yellow highlight
embedded directly within the post text that guides you on the modifications to
make before the post is published.

Modification Required campaign Close
Some of the posts needs your attention

Once subscribed, you can manage scheduled posts in Post Library or Calendar

Subscribe to Campaign

SCHEDULED POSTS PREVIOUS POSTS

This one will Modification required: be overdue

Scheduled on 5/23/2025 Between 12:00 AM - 3:00 AM [ Xin)D> Xiss)

Missing data: Click the highlighted area above to add the required information
otherwise the post cannot be published.

Join us in supporting our community! We're proud to donate to
Modification required: Add the local donation event details!. Together, we can make ...

Scheduled on 5/24/2025 Between 9:00 AM - 12:00 PM [ XinJC D X

Missing data: Click the highlighted area above to add the required information
otherwise the post cannot be published.

Hearsay Social User Guide
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To make the required modifications, first subscribe to the campaign. You can
make required modifications from the Calendar tab or My Posts section of the

Post Library.

Modifying Posts from the Calendar
1. Select the Calendar.

2. Click on post labeled with “Needs Attention”.

Yot Calendar

wiay (¢ ) >
N,

A Home
Mon Tue Wed
c Nikita Bier has
SOCIAL MEDIA
=8N,
£ Scheduled &
Campaigns 14 1
1 0 937 AM
Calendar
Healthy
Respond
af m
My Profiles 5 Scheduled
@ 937AM
Insights Healthy Living
By creertyour
fave
B Contacts

July 1 - 31,2025

Thu

g P blshers
including Condé.

£ Scheduled

© 11:00 AM
Healthy Living

£ Scheduled

© 11:00AM
Healthy Living

0 11:19AM
Tech Trends

© 1119AM
Tech Trends

The
=¥ tech!

Fri

®
A Notifications ~ @ Help &Feedback ~ a -

4 \/ A
( month ) week )
;Jw’
sun
9 20
26 27

3. Make the required edits by first clicking on the highlighted areq, then type

your personalized content and click Place this.

Attachments

Post Text

The power of tech! Modification required: Insert how tech has helped you.

Modification required

Instruction by Content Creator: Insert how tech has helped you.

Tech has changed the way | communicate

Modification require

7

Accounts Cancel Place this

Post Time

Cancel

® v

4/2025,11:19 AM v
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4. Your personalized message will show in the Post Text field highlighted in

grey. Click Schedule or Request Approval to update the post.

Post Text

The power of tech! Tech has changed the way | communicate with my clients and colleagues in a positive way.

Accounts

Post Time

Vi

o v

07/24/2025,11:19 AM v

Cancel Schedule .

Modifying Posts from the Post Library

1. Select the Post Library.
2. Click the My Posts tab.

3. From Scheduled section, Campaign posts are labeled with “Campaign”

click See All to view all Campaign posts.

Vo o) Post Library

RECOMMENDED EXPLORE MY POSTS

A Home

Search posts

SOCIAL MEDIA

Scheduled (5)
1 83 PostLibrary

Campaigns

00 Campaign

Calendar
Respond

My Profiles

Insights

Contacts Musk's X appoints 'king of virality' in bi...
www.bbc.com
Nikita Bier has previously developed
platforms that have proved popular wit..
CREATED BY: HEMA HEARSAY

No engagements

Scheduled to Jul 7, 2025, 10:33 AM

2

PROMOTED

00 Campaign

Millions of websites to get 'game-chan...
www.bbc.com
Publishers including Condé Nast and
Sky News have welcomed the new tec.
CREATED BY: HEMA HEARSAY

No engagements

Scheduled to Jul 10, 2025, 11:47 AM

®
A Notifications ~ © Help & Feedback ~ a v

(L

00 Campaign

. ™
10 Tips for Eating Healthy When You're...
health.clevelandclinic.org
<Insert your favorite tip from the
article.>
CREATED BY: HEMA HEARSAY
No engagements

Scheduled to Jul 15, 2025, 9:37 AM

#° New Post with Al \/ # New Post

Q
3 SEEALL

00 Campaign

5 tips for a healthy summer
www.mdanderson.org
Great read! <Add your favorite tip here
before posting.>
CREATED BY: HEMA HEARSAY

No engagements

Scheduled to Jul 17, 2025, 11:00 AM
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4. Click on the post labeled as “Modification Required”.

Vot Inc. Post Library A Notifications & @ Help & Feedback ~ a =

(s N @
RECOMMENDED EXPLORE MY POSTS PROMOTED \\,l NewPouwlth/\ # New Post

A Home

€ Back to all statuses of My Posts

MEDIA

Scheduled
Post Library
se Q
Campaigns
Ve N
(7 Fiters )
Calendar (v D,
s —
Respand 266 (sort by Most Recent <)
. J
My Profiles 5POSTS
(® Modification Required )
Insights 00 Campaign 00 Campaign 00 Campaign [ Yin} Campaign

B Contacts

JL-*J\——\—
AN

Musk's X appoints ing of virality'in bi..
‘Wwwbbe.com

Millions of websites to get ‘game-chan.. 10 Tips for Eating Healthy When You're...

AL ATee forEao L The power of tech! Modification

A i) required: Insert how tech has helped
Nikita Bier has previously developed Publishers including Condé Nast and <Insert your favrite tip from the o
platforms that have proved popular wit Sky News have welcomed the new tec. article.

CREATED BY: HEMA HEARSAY CREATED BY: HEMA HEARSAY CREATED BY: HEMA HEARSAY (CREATED BY: HEMA HEARSAY
Noer

ents No engagements No engagements No engagements
Scheduled to Jul 7, 2025, 10:33 AM

Scheduled to Jul 10,2025, 11:47 AM Scheduled to Jul 15,2025, 9:37 AM Scheduled to Jul 24,2025, 11:19 AM

Make the required edits by first clicking on the highlighted area, then type
your personalized content and click Place this.

Attachments

Post Text
The power of tech! Modification required: Insert how tech has helped you.

Modification required

Instruction by Content Creator: Insert how tech has helped you.
Tech has changed the way | communicate
Modification require
Accounts

Cancel Place thi o v
Post Time

e 4/2025, 1119 AM Vv

Cancel '

5. Your personalized message will show in the Post Text field highlighted in

grey. Click Schedule or Request Approval to update the post.

Post Text

The power of tech! Tech has changed the way | communicate with my clients and colleagues in a positive way.

Accounts

O v

07/24/2025,11:19 AM v

Cancel Schedule .

Post Time

Hearsay Social User Guide
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Subscribing to a Campaign 4

Dynamic and Relative campaigns allow you to ensure that content is always
published to your connected social accounts. This is accomplished by subscribing
to these campaigns.

To subscribe to a Dynamic or Relative Campaign, click on Campaigns under
Social Media:

. Locate a desired campaign and click on one of the social networking site
icons to the right of Allow publishing posts to. This will show a list of your
connected social media accounts the posts will publish to. Select the
desired accounts, then click OK.

2. Click on the Subscribe to Campaign button.

Healthy Living - )
<Insert your favorite tip from the article.>
This campaign provides you with 1 for Eating Healthy When You're Working From Home
Y .| Allow publishing posts to: e
with content related to Healthy Livi g your nutrition in check can be tough when your
provide you with stor rticle] () (Pending approval) s your office. A dietitian discusses strategies for...

outdoor activities. Cc 1 bubli levelandclinic.org

N . @ Audra Jones
Fitness Magazine, St g,an

e We recommend selecting all social accounts. Why?
Allow publishing posts to: @ @ ¥ See All Posts

If you have a user account that is currently pending approval, you can still

Subscribe to Campaign subscribe, and once approved, the further campaign content will automatically

appear in those accounts as well.

Ok

New Fmnlavee Camnaian

Note: When a new campaign is available to you, it will be listed on your Home Page under
Recommended Actions. You may also receive an email that a new campaign is
available.

Unsubscribing from a Campaign Campaigns

. . 1
To unsubscribe from a Dynamic or :
AVAILABLE FOR SUBSCRIPTION (5) SUBSCRIBED (2) EXPIRED (0)
Relative Campaign, click on Campaigns
. . Healthy Livi
under Social Mediar: e
. - This campaign provides you with 1 post per week on Wednesdays
]. C | | C k o n th e S u bscrl bed tO b, with conthtgrelited to Hialthytlempg &‘F[:tness This campaign :VIH
provide you with stories and articles on healthy eating, fitness &
2. locate the campaign to Finess Magazn,Shap, Tome and Focd et
unsubscribe from and click Publishing posts to: @ @

Unsubscribe from Campaign.

3. Click Confirm on the confirmation

popup that appears Unsubscribe from Campaign X

You're about to unsubscribe from the campaign "Healthy Living". All scheduled posts
will be cancelled. You can re-subscribe to this campaign again at any time. Is it ok to
go ahead and unsubscribe?

3
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Third-Party Sites
If third-party publishing is enabled for your organization, users are able to add
third-party Sites accounts to Hearsay campaign subscriptions.

The Account List modal for each campaign will list third-party Sites.

Tech Trends

Nikita Bier has previously developed platforms that have proved popular with teen users. -
https://www.bbc.com/news/articles/c78nnxv3Ippo
See how technology is changing the way we live our lives. With this
campaign, you will get 1 post p inhlinhti
trends around the world, curateq  Allow publishing posts to:
Wired, Bloomberg, Time and oth| @ Opt-Out's Website

k's X appoints 'king of virality' in bid to draw in younger
rs

ta Bier has previously developed platforms that have
ed popular with teen users.

.bbc.com

Allow publishing posts to: @

Subscribe to Campaign

We recommend selecting all social accounts.  Why?

See All Posts

When viewing posts within the campaign, all subscribed accounts, including
third-party Sites will be listed in the Campaign Details section.

Hearsay Social User Guide
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Third-Party Sites
If third-party publishing is enabled for your organization, users are able to add
third-party Sites accounts to Hearsay campaign subscriptions.

The Account List modal for each campaign will list third-party Sites.

Campaigns

AVAILABLE FOR SUBSCRIPTION (3) SUBSCRIBED (2) EXPIRED (0)

Healthy Living

This campaign provides you with 1 post per week on Wednesdays How did the pandemic impact your personal habits?
with content related to Healthy Living & Fitness. This campaign will
provide you with stories and article§  ajjow publishing posts to:

outdoor activities. Content is publis|
Fitness Magazine, Shape, Time, and

Imericans are stuck in unhealthy pandemic habits. Here's
pw to reboot

[ Audra Jones Financial Services ffter two years of pandemic life, people have learned to cope
ways that have become stubborn, unhealthy habits. But...

Opt-Out's Website
® o \ww.npr.org

Allow publishing posts to: [[3 ®
We recommend selecting all social accounts. Why?

Subscribe to Campaign See All Posts

Ok

When viewing posts within the campaign, all subscribed accounts, including
third-party Sites will be listed in the Campaign Details section.

Yext, Inc. Tech Trends Close

Unsubscribe from Campaign

SCHEDULED POSTS PREVIOUS POSTS

TION Nikita Bier has previously developed platforms that have proved popular with teen
users. -

Text Message
ey Musk's X appoints 'king of virality' in bid to draw in

younger users

Nikita Bier has previously developed platforms that have
proved popular with teen users.

www.bbc.com

My Templates

Post Library
Scheduled on 7/7/2025 12:54 PM (=)

Campaigns
Calendar Publishers including Condé Nast and Sky News have welcomed the new tech from

internet infrastructure firm, Cloudflare. -
Respond

Millions of websites to get ‘game-changing' Al bot
blocker

Publishers including Condé Nast and Sky News have
welcomed the new tech from internet infrastructure...
www.bbc.com

My Profiles

My Websites

Scheduled on 7/10/2025 12:12 PM e
Post Library

Hearsay Social User Guide
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Calendar

The calendar view will display all of your scheduled posts and allow you to easily
make updates to posts. Click on Calendar under Social Media to view your
scheduled posts and their current status.

®
Calendar A Notifications ~ @ Help & Feedback ~ 9 -
Yext, Inc.

NO FILTERS APPLIED (7 Filters \)

—
Single Posts Campaign Posts ~ ( Filter Campaigns (2/2) )

A Home —% R P,
toda ( < > = month ( week
v (<) July 1 - 31,2025 ("mortn ) week )
CONVERSATIONS
Mon Tue Wed Thu Fri Sat Sun
%, Text Message
1 2 e 4 5 6
E3 My Templates
@ 7:25AM
Interesting read!
SOCIAL MEDIA -Whnl-veyour.,,
. Denied
83 Post Library % ¢/
Campaigns
L 7 8 9 10 1 12 13
Calendar @ 9:54AM @912AM
F— Tech Trends Tech Trends
Nikita Bier has Publishers
My Profiles =2 previous! ly.. L2 ] including Condé.
£3 Scheduled & 3 Scheduled &
WEB MEDIA
My Websites 14 15 16 17 18 19 20
8% PostLibrary
9 Calendar 21 22 23 24 25 26 27
11:41 AM
@ Form Submissions @

Tech Trends

= The power of
=¥ tech! Modificatio.

Needs Attention @@
@ Help

+* Insights

The color coding on the calendar indicates the status of the post.
e Green (Scheduled): Successfully published or scheduled to publish, with no
action required
e Yellow (Needs Attention or Pending): Needs to be updated by the user
e Red (Publishing Error or Denied): Failed to publish for technical reasons, or
denied during review process; requires user action to publish

Hearsay Social User Guide
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Calendar Filters

Calendar filters are shown at the top of the calendar.

®
Calendar A Notifications ~ © Help & Feedback ~ a -
@ Yext, Inc.
Y T
C #' NewPostwith Al ) # New Post

A Home

e N
SCF1SLIMEDIA Single Posts Campaign Posts \\FilterCampaigns (2/12) ) NO FILTERS APPLIED (\V Filters )
S S »

83 PostLibrary

1. Single Posts : filters for individual posts created from the New Post button
or Suggested Post Library.

2. Campaign Posts : filters for campaign posts and provides an additional
option to click on the Filter Campaigns button. Campaign names will be
displayed and users can click Unsubscribe or click on the Campaigns
page link to manage subscriptions.

Filter Campaigns X
Subscribed (2/2) Visit the Campaign page for available campaigns.
FILTERABLE CAMPAIGNS SCHEDULED POSTS PREVIOUS POSTS ACTIONS
Healthy Living 2 58 Unsubscribe
Tech Trends 2 87 Unsubscribe

3. The Filters button to the right provides the option to filter by channel, type,
or post status.

Filters X
CHANNEL ‘TYPE STATUS
(J Facebook (J Image (] Denied
() Hearsay Site (] Link (] Pending
(] Instagram (] Message (] Promoted
(J LinkedIn () Video () Published
(] scheduled

Hearsay Social User Guide
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Changing the Date and Time of a Scheduled Post

There are two ways to change the date and time of a scheduled post:
1. Drag and drop the scheduled post to a new date and time on your calendar.
2. Select the scheduled post and change the post time.

Note: For detailed information on accessing and changing the Post Time, refer to the
Scheduling a Post help center article.

Creating a New Post
To create a new post via your calendar:
1. From the Week view, click on the date and time on the calendar for which you
would like to schedule the new post.
2. Select Create New Post to create an original post or Go to the Post Library to
select a post from the Suggested Post Library.

Note: For more information on creating a new post, refer to the Creating a New Post
help article.

Single Posts Campaign Posts Filter Campaigns (2/2) NO FILTERS APPLIED
> July 14 - 20,2025

14 Mon 15Tue 16 Wed 17 Thu 18Fri 19 Sat 20Sun

06:00 AM
07:00 AM
08:00 AM

09:00 AM 0 910 AN © 9:10..

Healthy L| Health...

10:00 AM = Gre || aogmw G...
BOL |58

© 10:45A] @ 104.. t's Schedu | £y Schedt
11:00 AM

Healthy L| Health...

7 <Ing [E <... Create New Post

12:00 PM « fave ﬁ y.

s Schedu | g Sched: Go to the Post Library

01:00 PM
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Unscheduling a Post
To unschedule a post:

. Select the post to unschedule on your calendar.
Click on the Schedule button dropdown arrow.
Select Unschedule.

> wn

Select OK in the confirmation pop-up box.

Create a New Post X
This message has appeared or will appear in the following networks:

@ Facebook 07/17/2025 9:10 AM See in Calendar
Jill Smith Financial Company

@ Linkedin 07/17/2025 9:10 AM See in Calendar
Audra Jones

Attachments
(x)
5 tips for a healthy summer

W \\ Great weather and long days give a big boost to any 0
healthy summer goals. Follow these tips to maxim...

https://www.mdanderson.org/publications/focus.

Post Text

Great read! Modification required: Add your favorite tip here before posting.

Modification required: Click the highlighted area above to modify what is the required

Accounts o v
Post Time 07/17/2025,9:10 AM v/
Cancel v
. £
PM

Hearsay Social User Guide
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Respond

You can access Private Messages, Opportunities, Testimonials, and Published Posts
by clicking on Respond under Social Media.

Any responses to the posts you publish to your connected social accounts are
displayed under the Public Comments tab. From here, you can view responses,
interact with people who have responded to your posts, and if required by your
compliance policy, request approvals.

@
A Notifications ~ © Help & Feedback ~ -
Yext, I
‘ext, Inc.
PRIVATE MESSAGES OPPORTUNITIES TESTIMONIALS PUBLISHED POSTS
A Home
v Accounts
SOCIAL MEDIA 9/28/23- 0
- All Accounts Audra Jones
8% Post Library |
M Audra Jones
il Campaigns nJIH Smith Financial Company Sentto: & Alexandria Lemus
tY calendar
See earlier messages
Respond
Audra sent you a recommendation Review
My Profiles ‘ Recommendation:
https://www.linkedin.com/recs/received/?
senderld=audra-jones-5b9270234
Insights
Contacts E ‘ No subject

Write a reply

Respond Menu
e Private Messages: Respond to any private messages from your social
connections.
e Opportunities: Track and manage your social signals.
e Testimonials: View and classify your testimonials.
e Published Posts: View your post history on your social accounts and respond to
comments/engagements on each post from this tab.

Hearsay Social User Guide
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Opportunities
When individuals take a moment to wish us Happy Birthday, it signifies that they
pay close attention to important moments taking place in our lives. Other
milestone events could be moving to a new location, getting married, having a
child, getting a new job, promotion and more. These moments create opportunities
for others to reach out and wish us well or to let them know we're here to support
them. With Social Signals, you'll never miss an important moment taking place in
your audience’s lives, and your audience will be sure to notice it.

If you have a Sales Navigator or Business Plus Linkedin Premium Account, you have
access to Social Signals from LinkedIn. Hearsay will provide you a dashboard to
ensure that you never miss an important moment taking place in your audience’s
lives.

Enabling Social Signals
Make sure you have a Sales Navigator or Business Plus LinkedIn Premium Account.
. Log into Hearsay Social and click on Respond under Social Media.
2. Click on Go to Accounts. If you do not have an account connected to your
workspace, be sure to connect an account first (see Connect Accounts page
6).

O
Ye Respond A Notifications ~ © Help & Feedback ~ a -
‘ext, Inc.

PRIVATE MESSAGES OPPORTUNITIES TESTIMONIALS PUBLISHED POSTS

A Home

SOCIAL MEDIA

83 PostLibrary Opportunities lets you know about key events in your connections' lives - like new babies, engagements, and job changes - to help you start valuable conversations.

To turn on Opportunities, you must add a social account capable of receiving them. Visit the Social Accounts Settings page to add a new Opportunities account or turn
them on for an existing account.

B calendar
Go to Accounts

> Respond

|ﬁ Campaigns

4

3. Click on Edit next to your Accounts e
LinkedIn profile. If you're | ot s
connecting LinkedIn for the first i oo Foreotcomon B B
time, click Connect LinkedIn at E ol Bdbleh Carery it | Remove

the bottom and enter in your

Connect or Create More Accounts

L| Nnkedln |Og | N crede nUO |s. ) Connect Instagram {3 Connect Facebook {9 Connect Linkedin
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4.

Using Social Signals
1.

50

Switch the Receive Social Signals toggle to On.

LAl Alexandria Lemus Publish Content Close
LB 7 Linkedin Profile

Account Options

Publish Content . on off

Content published from this account is subject to corporate monitoring for compliance in
accordance with Hearsay Systems social media policy and terms of service.

Receive Social Signals on off

* To receive Social Signals, you must have a qualifying LinkedIn Premium account:
Business Plus or Sales Navigator.

* Hearsay Social will verify your account status with LinkedIn records.

* For more information see the LinkedIn Premium Connection FAQ

Information from Social Signals and Contacts are private and only viewable by members of
your workspace. For more information, see the Social Signals FAQ

Checkmark the box next to your LinkedIn profile and click Next.

On the following screen, checkmark the box that says “Receive Social Signals
and Contact information for this profile.” Remember, only Sales Navigator or
Business Plus LinkedIn Premium Accounts will be able to checkmark this box
successfully. Click Finish to complete the process.

@ Publishing and Compliance @ Social Signals @ Publishing and Compliance @ Social Signals

Which account would you like to publish content to using Hearsay Social? Would you like to receive Social Signals and Contact information for the following

?
ﬂ Alexandria Lemus profile?
[ Linkedin Profile Social Signals notify you of life events that occur within your network, such as starting a
new job, getting married, or having a baby.

Other LinkedIn accounts already managed by Hearsay Social « To receive Social Signals, you must have a qualifying LinkedIn Premium account:
Business Plus or Sales Navigator.

» Hearsay Social will verify your account status with LinkedIn records.
+ For more information see the LinkedIn Premium Connection FAQ

[ Alexandria Lemus
Cancel @ [ T Linkedin Profile

O Receive Social Signals and Contact information for this profile

Content published from this account is subject to corporate monitoring for complia )
with Hearsay University social media policy and terms of service.

Information from Social Signals and Contacts are private and only viewable by members ¢ 6
workspace. For more information, see the Social Signals FAQ

<Back Cancel

Once your LinkedIn Profile is properly connected and set to receive Social
Signals, click on Respond under Social Media and then select Opportunities
from the navigation bar.
Over time, Signals will populate. Click on the arrow to expand a signal in
order to review it in greater detail. From here, you can label:

e which signals you plan to follow up on

e which signals you've already addressed

e which signals you wish to remove and dismiss
You can also choose Mark As Inaccurate if you have reason to believe the
end-user updated their LinkedIn account incorrectly.

Hearsay Social User Guide
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My Profiles

Your social media profiles include static information that describes you and your
business and is publicly viewable. In order to meet regulatory and social media
policy obligations, your organization may require approval of your social media
profiles by a system or compliance administrator, possibly before you are
permitted to post, tweet, like or take other social media actions. To access all
profiles under your workspace, click on My Profiles under Social Media.

Vort 1 My Profiles A Notifications R @ Help & Feedback ~ a -
ext, Inc.

PROFILES

A Home

Your edits must be approved by an administrator before making changes to your profile on the network.
SOCIAL MEDIA

Profile Status
83 Post Library
!::Iw Jill Smith Financial Company Edit Request
Campaigns | n Facebook Page Wait until your changes are approved before updating
your profile on Facebook.
Calendar
Respond Audra Jones Request Changes

I m LinkedIn Profile Your profile on Linkedin has the latest approved
changes.

My Profiles

Insights

© 2025 Yext, Inc. All Rights Reserved. | Privacy Policy
Contacts

Profile Statuses

e Profile Pending Review: This status will display the first time you connect to
Hearsay Social. Your admin/compliance team will approve or deny your socidal
media profile. No action is required by you.

e Changes Pending Review: This will display if you have made changes and
resubmitted your profile for approval. Your admin/compliance team wiill
approve or deny the changes to your social media profile. No action is required
by you.

e Profile Approved: After your profile has been approved and auto-uploaded to
your social media network(s). No action is required by you.

(Profile Statuses continued on next page)

Hearsay Social User Guide
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Profile Statuses (continued)

e Changes Denied: If any of the information you have provided has been
denied due to a compliance issue within your organization. In this case, you
will receive an email notifying you that your recent profile request has been
denied.

e Action Required: The changes to your profile have been approved, but the
changes cannot be auto-uploaded to your social media network. You must
manually copy/paste the approved content to your social media network.

e Changes Suggested: Hearsay Social will allow Supervision Administrators to
review social media profiles, suggest edits to profile content, and route the
profile, with suggestions, back to the user to be published to the social
network. The user can either accept these changes or choose to revise and
resubmit.

Hearsay Social User Guide
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Insights

Social Insights help you understand your social activity within the social networks

you have connected to your workspace by providing metrics for the past 30 days.

To access your Insights, select the Insights tab on the side navigation bar. The

Improve your social media strategy using Al section in the Social Insights

dashboard gives recommended actions for optimizing social media usage.

s ®
A Notifications ~ Help & Feedback ~ a v
. Insights ' o

A Home *: Improve your social media strategy using Al
SOCIAL MEDIA Get personalized, Al-generated recommendations for how to grow your professional network and post the most

effective and engaging content for your audience, based on analysis of the past 30 days of activity.
Post Library

X > Get a recommendation
Campaigns

Calendar

Respond

My Profiles Filters

() Past7days
(®) Past30days
) Past90 days

Insights Date Range

Contacts

Clicking Get a Recommendation leverages Al to analyze the user’s social media

performance, compares it to their peers’ performance, and provides suggestions for

improvement. Users can generate up to eight recommendations to explore alternate

approaches and rate the recommendations they receive.

*I Improve your social media strategy using Al

Get personalized, Al-generated recommendations for how to grow your professional network and post the most
effective and engaging content for your audience, based on analysis of the past 30 days of activity.

Using Al to analyze the interests and social media activities of you and your peers, we have the following recommendations:

Keep Up the Good Work

You've published 46 contents, which is higher than your peers' average of 0. Your engagement rate of 0.02 is also higher than your
peers' average of 0. Keep publishing high-quality content to maintain your strong online presence. Try publishing more posts in your
most published topics, Technology, and most engaging topics, Investment.

Publish More Content

<171 > Are you satisfied with the Al recommendation? Gp

<> Get a New Recommendation

Hearsay Social User Guide
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The Insights dashboard shows performance over the past 30 days. These metrics
include:
e Number of published posts
e Number of impressions
e Number of likes, comments and shares
e Number of clicks on links
e Number of connections and followers
e Top interest categories for the user, based on our Al engine’s analysis of their
search and publishing history
e Top interest categories for the user’'s audience, based on our Al engine’s
analysis of audience engagement with the user’s posts.
e Top performing posts of the user
e Top performing posts of the user’s peers

The numerical metrics are also paired with hierarchy-level benchmarks, which
provide comparison figures of how the user is performing versus their peers.

Performance
Published posts Impressions Likes, comments, and shares Clicks on links
Number of posts published Number of impressions on your Number of likes, comments, and Number of clicks on links in
in the last 30 days posts in the last 30 days shares in the last 30 days your posts in the last 30 days
+46 0 +1 +2
compared to peers’ average compared to peers’ average compared to peers’ average compared to peers’ average
® ® ® ®

How do | improve?

@ You are doing well! Keep up the good work ._‘8’; Posts with images resonate with your @ The majority of your posts are customized:
by publishing at least 3 posts per week. audience. Keep them engaged by 65%. Keep up the good work! Customizing
publishing images. your posts increases audience
engagement.

Open post library

Hearsay Social User Guide
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The Filters at the top allow you to filter data for the past 7, 30, or 90 days.

Filters

7N

() Past7days
@ Past 30 days

—~

() Past90 days

Date Range

Filter Report Clear Filters

View your connections and followers.

Connections and followers

New i and foll S

0

Total number of your new connections and followers

+0

compared to peers’ average

(6]

How do | improve?

@ Your connections are the most active in {8‘5 Your audience is most active between 4-
social media on Monday and Thursday. 8pm. Publish posts in this timeframe to get
Publish posts on this day of the week to more engagement.

get more engagement.

Hearsay Social User Guide
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®

No results

Your engagement ratio is low: 0.00. Try
engaging with your audience more by
responding to their comments or liking,

sharing, or commenting on their posts.
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Users also see personalized recommendations based on their individual, group and
organization-level measures. These recommendations provide guidance on what
users can do differently to improve their social media presence and performance.

How do | improve?
(S! Your connections are the most active in social SO, Your audience is most active between 12-4pm.  [(@ Try to interact more frequently with your

media on Tuesday. Publish posts on this day Publish posts in this timeframe to get more audience by liking/commenting/re-sharing

of the week to get more engagement. engagement. their posts.

Top interests

Your audience's top interests Your top interests
Technology Finance
Finance Insurance
N/A Technology
N/A Retirement
N/A Lifestyle
o) o)

How do | improve?

[S) Your audience is most interested in technology. Publish more content from this topic to get more engagement.

(Open post library \

Top performing posts

Your top performing posts ®

Post Network Attached image Likes, comments and sharc v

1 Do you know how much you need to be able to retire? @ Linkedin G _ 3
2 Can Al outpace mankind? ® Linkedin =)
3 I there a way to manage both your student loans and investment goals? ® Linkedin

Your peers' top performing posts ®

Content title Network Attached image Likes, comments and sharc v

1 Generational and Gender Differences in Approach to Estate Planning © Linkedin 1

How do | improve?

@ Try publishing similar content to your top performing posts and your peers’ top performing library posts.
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Contacts

Hearsay Social makes it easy to search through your existing contacts across the
entire workspace to maximize opportunities on social media right from the

Contacts tab. You can search through your existing connections to your social

accounts and classify the type of contact. The contact type helps you to gain

valuable customer journey insights by tracking where your customer is in the

57

marketing funnel. The available contact types are “Prospect”, “Lead”, “Client”, “Other”,

“None” and “Internal”.

Note: Only the social accounts that you have connected to Hearsay Social will

return search results. For example, if you have your Facebook and LinkedIn

accounts connected to Hearsay Social, search results will be displayed for only

those two social networks.

Search for Contacts

1. Select the Contacts tab on the side navigation bar.

2. Inthe Search box, type the name of the person, then click within the box or

press enter.

3. Hover over the Opt-In Status to show the Action icons and click on the

desired action

i Contacts

A Home ( search

SOCIAL MEDIA
83 PostLibrary O
Campaigns

Calendar

Respond

My Profiles

Insights —

1 Contacts (

Hearsay Social User Guid
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Name v

AB

AL

AM

AS

As

AS

e

2

a

33 Contacts Active filters: All contacts

Alex Bustamante

Alexandria Lemus

Alexas Meyer

Anand Shah

Anna Smith

Anna Smith

Phone Number

Add Phone Number

Add Phone Number

Add Phone Number

Add Phone Number

Add Phone Number

Add Phone Number

Email

Add Email

Add Email

Add Email

Add Email

Add Email

Add Email

®
A Notifications ~ @ Help & Feedback ~ a -

Add Contacts v

( Bulk Actions
N :

Contact Type Lists

Add Type 3
Add Type

Add Type

Add Type

Add Type

Add Type

Opt-In Status

Needs Opt-in

Needs Opt-in

Needs Opt-in

Needs Opt-in

Needs Opt-in

Needs Opt-in



Manage Your Hearsay Contacts

To add a contact, simply follow these steps:

. Select the Contacts tab on the side navigation bar.
2. Click the Add Contacts dropdown and choose Add Contact to add an
individual contact.

58

3. A side drawer will open that looks like the image below. Fill out the required

fields: First Name, Last Name, and Phone Number. If you'd like, you can fill out

the optional fields: Contact Type, Preferred Name, Birthday and Email Address

as well. Then click Add Contact.

Yext, Inc.

A Home ( search

SOCIAL MEDIA

Contacts

A Notifications ~

33 Contacts Active filters: All contacts

®
@ Help & Fe~ -~ & a -

2

7
( Bulk Actions ~ Add Contacts ¥
Add New Contact

Upload your Contacts

8% Post Library | Name ~ Phone Number Email Contact Type Lists
s Campaigns - -

J AB  Alex Bustamante Add Phone Number Add Email Add Type ¢ iz
) calendar
4> Respond ] AL  Alexandria Lemus Add Phone Number Add Email Add Type Needs Opt-in
© My Profiles o

J AM  Alexas Meyer Add Phone Number Add Email Add Type Needs Opt-in
~*  Insights .

| AS  Anand Shah Add Phone Number Add Email Add Type Needs Opt-in

1 ,  Contacts ] AS  Anna Smith Add Phone Number ~ Add Email Add Type Needs Opt-in
3 Add New Contact X
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Engagement Information * Indicates required fields

Contact Type

| None -

Preferred Language Preferred Channel

| None ~ | | None -

Personal Information

First Name *

Preferred Name

Birthday

Month  Day Year

Last Name *

MM |/ DD |/|YYYY
Contact Information

Phone Number

‘ Mobile ‘ (i) #EAE




Add Contacts in Bulk

To add contacts in bulk, simply follow these steps:

. Select the Contacts tab on the side navigation bar.
2. Click the Add Contacts drop down and choose Upload Your Contacts.

ety Contacts

A Home ( search

SOCIAL MEDIA

8% Post Library ] Name v

e Campaigns

AB
Calendar
Respond O AL
My Profiles
J AM
Insights —, AS
1 ,  Contacts ] AS

a

33 Contacts Active filters: All contacts

Alex Bustamante

Alexandria Lemus

Alexas Meyer

Anand Shah

Anna Smith

Phone Number

Add Phone Number

Add Phone Number

Add Phone Number

Add Phone Number

Add Phone Number

Email

Add Email

Add Email

Add Email

Add Email

Add Email

A Notifications ~

Contact Type

Add Type

Add Type

Add Type

Add Type

Add Type

( Bulk Actions ~ \

59

@®
© Help & Fe~hnnt - a -

2

Add Contacts v

Add New Contact

Upload your Contacts

I

Needs Opt-in

Needs Opt-in

Needs Opt-in

Needs Opt-in

3. Click the Select File button or drag and drop your contacts file into the panel

to the right.

This will prompt you to locate a .CSV file on your computer that contains your
contact information. The .CSV file must include the following columns: First

Name, Last Name, and Phone Number.

3 Import Your Contacts

@ SelectFile @ Match Fields
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Drag a CSV file here

—or—

Select a File From Your Computer



4. You will be presented with a preview of your .CSV file. Note: This is only a
preview, as demonstrated by the text under the table which reads
“Previewing the first X contacts in your file out of x total.” If needed, you have
the ability to toggle the fields by pressing the arrow buttons to reassign the
column. The Add to List feature will give you the option to import contacts to
a specified list.

5. Once completed, click Submit to complete the process.

Import Your Contacts

@ SelectFile @ Match Fields

Preview your file

Verify that the columns from your file match the Hearsay field.

First Name v Last Name 2 Email v Phone 4
A B (] D
First Name Last Name email Phone
4 John Doe jdoe@email.com 5551234567
Jane Marie 4565678900
Annie Smith 4056789090

Previewing the first 3 contacts in your file out of 3 total.

Add to List (Optional)

Select a List v | New Contact List W 5
\ )
Cancel Submit

6. You will be presented with the Contact Attestation popup. If | Attest is
selected, you will receive the contact import confirmation message.

[ Your contact import is being processed. You will receive an email when completed ]

Contact Attestation X

By uploading this file, | attest to the following — Contacts (56)

« Ihave consent to contact the people listed in the file.

+ The personal information in the file has not been purchased, rented, or acquired BulkActons ~  Fiterby Al - show | Alcontacts . Q

from distribution lists.
Name Phone Number Email ContactType  Lists Opt-in Status

6

AL Alice Liddell 555444-3321 alice@wonderland.com Add Type alice in wonderland  +2 Needs Optin

Cancel 1 Attest

Note: Per your organization’s policy, you may be able to exports contacts from your email
account or CRM. If you need assistance exporting your contacts from your email account or
CRM, please review our help center article here.
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https://success.hearsaysocial.com/hc/en-us/articles/360013287593

